
Florence - Trails and Placemaking

Goals:   Eye-catching   •   Inviting   •   Clean   •   Unique   •   Safe   •   Memorable



SMARTER
Just 20 minutes in nature improves concentration and reduces the need for 
ADHD and ADD medications in children. Walking through nature also 
improves cognitive function and memory. 

STRONGER
Exercising in nature leads to greater health benefits than performing the 
same activity indoors. 

HEALTHIER
Walking in nature reduces inflammation and 
boosts your immune system, which decreases the 
risk of certain diseases and cancers.

MORE PRODUCTIVE
Children who walk 20 minutes in a park 
concentrate in school longer and have better 
participation.

HAPPIER
Physical activity in a green space can reduce stress 
and lower cortisol levels by 15%.

REASONS TO GET OUTSIDE
           (nps.gov)



Why Trails? 
• Exercise 
• Quality of life impact
• Social distancing
• Economic impact
• Entrepreneurial opportunities
• Creativity districts for artists 
• Locally owned shops and dining

Why Greenspace?
• Nature as our neighbor
• Quality of life impact
• Programming can be specific to  

existing neighborhoods
• Active and passive recreation
• Water management
• Shade / cooling of urban  

heat islands



Environmental Resilience
• Promote health and wellness for 
humans and nature alike
• Embrace water and storm runoff 
sustainably 

Cultural Resilience
• Be authentic to Florence
• Support local neighborhoods

Economic Resilience
• Create value in an urban area
• Provide opportunities for local 
businesses
• Provide jobs for construction, 
start-up businesses



LEADING OFF A QUICK READ
ON LOCAL BUSINESS

Owners or managers of 
19 retail businesses on or 
close to a trail access point 
were interviewed in 2013, 
including five retail bicycle 
shops.
Two bike shops reported 
an average of 75% of 

their customers purchased 
bikes to use the trail in 
2013. These two bike 
shops reported revenue 
ranging from $300,000 
to $400,000 from trail 
users. The majority of 
the businesses surveyed 

reported increases in sales 
and revenue ranging from 
10% to as high as 85%.
One bike store that focuses 
on rentals reported that 
customers are:
50% local
30% from Spartanburg 

and suburbs
20% from outside areas, 
such as Atlanta

One bike store owner 
reported that 75% of its 
employees are biking for 
around an hour a day, daily.

SWAMP RABBIT TRAIL SWAMP RABBIT TRAIL 
STUDY SHOWS $6.7 MILLION ECONOMIC IMPACT

A 
December study of the 
Greenville Health System 
Swamp Rabbit Trail 
showed that 25% of the 

users in the trail’s third year were 
tourists who spent $6.7 million 

in Greenville County. The report, 
Greenville Health System Swamp 
Rabbit Trail Year 3 Findings 
was conducted by a Furman 
University team led by Julian 
Reed, associate professor in the 

department of health sciences. 
The report included a survey of 
19 businesses in close proximity 
to the trail. Those businesses 
reported an increase in sales, 
some as much as 85%.

Trail use up year over year Use of the trail by minorities 
increased in 2013

25% of trail 
users are 
tourists

Economic impact 
of tourism on local 
economy $6.7 
million

$
Average time 
users spend 
on trail: 1.5 
hours

Most popular times 
of year: When 
temperatures are 
61-70 degrees

76.3% of users 
were observed 
on weekends.

501,236

403,323

2013 2012

2013: 2012:

7.7% 5.8% 9.7% 8.1% 

Businesses hot on the trail

SOURCE: Greenville Health System Swamp Rabbit Trail Year 3 Findings, by Furman University; Clemson International Institute for Tourism Research & Development.  (Infographic by Jean Piot)

24.28% 
increase

Percentages of male and female trail users that are 
minorities increased year over year.

GREENVILLE HEALTH SYSTEM

PRESENTED BY Ty Houck, director of Greenways, Natural 
and Historic Resources at Greenville County 
Parks, Recreation and Tourism notes that 
beyond the well-documented economic 
boon from the 23-plus-mile Swamp Rabbit 
Trail, cycling creates myriad intangibles. 
Those range from lowered health care costs 
to marketing opportunities — especially for 
corporate recruiting.

“While we’re not going to compete 
for businesses at a level like 
Charlotte or Atlanta, if we are in 
the top three in the running for 
places for businesses to locate, we 
throw down the Swamp Rabbit 
Trail,” Houck says.

As Dr. Julian Reed puts it, corporations, and 
especially those whose executives happen 
to be avid cyclists, are increasingly listing 
quality-of-life amenities in their site-selection 
criteria. Reed, an associate professor of Health 
Sciences at Furman University, adds even 
more to the list; he mentions healthy workers’ 
increased productivity and18 bicycle-shop 
owners who reported more than $100,000 in 
annual revenues because of their proximity to 
the Swamp Rabbit Trail.

Upstate Business Journal, 6/2/22



Prisma Health Swamp Rabbit Trail in Greenville County - 23 miles



Land and Water Conservation Fund
Outdoor Recreation Legacy Program

The Outdoor Recreation Legacy Partnership (ORLP) program was established in 2014 and is funded through the Land and Water Conser-
vation Fund. ORLP is a nationally competitive program targeting grant assistance to help economically disadvantaged urban communities 
with no, or almost no, access to publicly available, close-by, outdoor recreation. Funds can be used for for the acquisition and/or develop-
ment of, or to substantially renovate obsolete, public parks and other outdoor recreation spaces. Projects are selected for funding by the 
Director of the NPS.

Matching grants (1:1) are available to help acquire and/or develop public land for all manner of outdoor recreation activities such as hiking, 
camping, unstructured play, picnicking, cycling, field and court sports, fishing, bird watching, swimming, paddling, and skating. Funds can 
be used for directly recreational facilities as well as some supporting facilities and infrastructure such as restrooms/bathhouses, cabins, pool 
houses, lighting, parking areas, etc. when part of a larger project to develop recreation facilities.

2022/23 compared to 2019/20:
$192 million available    was $40 million
City with population of 30,000   was 50,000
$10 million maximum request   was $1 million
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FUTURE SITE OF FOOD COURT AND RESTROOMS

BASKETBALL COURTS + SHADE STRUCTURE



Splash pad to be visible from Palmetto Street



Interactive educational components to build 
stewardship of natural resources



Solar-powered
picnic areas and 
lighting



Solar-powered
picnic areas and 
lighting

Charging stations 
on benches,  
solar-powered 
call buttons, even 
glow-in-the-dark 
sidewalks



Fitness stations for bodyweight workouts



More than just a dog park



Sensory garden



Limitless playgrounds



Interactive skill-building stations (wall lights when hit)



Multi-purpose ball fields












